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DISCLAIMER 
The information detailed in this presentation is subject to the general reservations and the risk factors detailed herein.  

 

ÅThis presentation does not constitute a proposal and/or an offer and/or invitation by or on behalf of Plaza Centers N.V. (the ñCompanyó) and/or any of 

its affiliates to acquire and/or to issue securities (including shares and notes).  

Å This presentation has been prepared to provide summary information to the relevant recipient, but it does not, however, purport to present all information 

regarding the Company (material or otherwise), and it is not a substitute for a thorough due diligence investigation. In particular, the Company makes no 

warranty, representation assurance, or inducement, express or implied, as to adequacy, sufficiency, or freedom from defect of any kind, of the information 

contained herein. This information might not be contained in the financial or other statements issued by the Company as published or that its manner of 

presentation in this presentation is different than the manner in which this information is included in the aforesaid publications. This presentation includes 

a summary of the issues addressed therein, in the context at which they appear, and not the full information that the Company has on those matters. This 

presentation does not include the entire results and financial information of the Company and notes thereof, and/or the Company's business plans or a 

description of its entire activities, and it is not intended to supersede and/or replace the need to review reports and statements published by the Company 

in accordance with the provisions set forth by law, including the Company's statements and announcements issued by the Company (the "Reports" 

and/or the "Company's Reports"), and the full financial statements of the Company included therein. In any event of discrepancy between 

information and figures contained in this presentation and the information and figures contained in the Company's Reports and/or financial 

statements attached thereto, information and figures contained in the Company's Reports shall be deemed as prevailing.  

ÅThis presentation includes estimations and forecasts of the Company in connection with the Company's debt restructuring and its implications on the 

Company's operations and its ability to repay its debt towards its creditors. Such estimations and forecasts are based on information existing in the 

Company as of the date of this presentation. The said estimations and forecasts may not be fulfilled, wholly or partially, or may be fulfilled differently than 

expected by the Company, including significantly so, as a result of changes in the assumptions that formed the basis for such estimations and forecasts, 

including among other things failure of the Company to successfully implement the debt restructuring, non-recovery of the markets in which the Company 

operates, difficulties in obtaining financing for the Company's operations and the fulfillment of any or all of the risk factors in the Company's annual report 

for 2015 and in the Company's last prospectus.  

ÅAn information that is not a forward looking information is correct as of the date of preparing this presentation. The Company is not obliged to update 

and/or make any amendments to this presentation after its publication.  

ÅThe Company is not obliged under any law or regulation to publish this presentation and/or the information included herein, therefore, the Company is 

not committed to publish similar presentations (in scope and/or content) in the future.  

ÅThis presentation is the proprietary of the Company. You may not, without our express written consent copy (whether by printing off onto paper, storing 

on disk, downloading or in any other way), distribute (including distributing copies), publish, broadcast, reproduce, alter or tamper with in any way, or 

otherwise use any material contained in this presentation.  
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Å20-year track record of developing shopping & 

entertainment centres in CEE - Plaza Centers has been 

active in the region since 1996 and was the first to 

develop western-style shopping and entertainment 

centres in Hungary 

ÅPlaza has pioneered this concept throughout the CEE 

whilst building a strong track record of successfully 

developing, constructing, operating, managing, letting 

and selling shopping and entertainment centres. In 2006 

the Group extended its area of operations beyond the 

CEE into India 

ÅTo date, the Company has developed 33 shopping and 

entertainment centres in the CEE (more than any other 

company in the region) and India, of which 29* have been 

sold with an aggregate gross value of circa û1.25 billion. 

Plaza owns 14** assets under development and pipeline 

projects, four active shopping and entertainment centres 

and one office building 

ÅCurrently Plaza is focusing on the development of two 

new shopping centres- one in Belgrade, Serbia and one 

in Timisoara, Romania 

Business Description  Real Estate Portfolio 

Plaza Centers 

N.V. 

India Europe (CEE) 

ÁKoregaon Park Plaza 

Mall was sold in 2015 

ÁIn May 2013 Plaza 

completed the sale of 

its 50% interest in a 

JV which mainly held 

interest in an office 

complex in Pune.  

ÁTwo plots in the cities 

of Bangalore and 

Chennai*** held by a 

joint venture with Elbit 

Imaging  

 

 

Á32 Shopping centres  

developed and 

managed in Central & 

Eastern Europe, of 

which 28* were sold 

ÁFour active shopping 

centres  currently 

owned  and 

managed*   

ÁThree projects for 

development 

Á9 pipeline projects** 

ÁOne office building 

 

 

 

 

Company Overview  
Plaza Centers is a leading emerging markets property developer, focused on western-style 

shopping and entertainment centres 

* In May 2016, the Company has entered into a business sale agreement with respect to the 

sale of Riga Plaza (see slide 17) 

** In March 2016, the Company has signed a binding pre-agreement for the sale of the plot 

in Piraeus, Greece (see slide 17) 

*** In August 2016 a JDA was signed for Chennai (see slide 20) 
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Company Overview  

Å Strong brand name ð Plaza Centers has become a widely 

recognised brand name for successful property development in 

CEE, which is beneficial at all stages of project execution (e.g. 

following portfolio sales to Klépierre, Dawnay Day and aAIM, the 

purchasers continue to use the ñPlaza Centersò brand name under 

license). 

Å Thorough project evaluation ð Prior to each project, Plaza goes 

through a carefully developed, structured evaluation process 

involving each of the relevant disciplines (economics, engineering, 

marketing, etc). 

Å Successful project management ð Almost all projects to date 

completed on time and within budget. 

Å Flexibility and ability to anticipate and adapt to market trends ð 

Plaza is well positioned to satisfy the significant retail demand 

resulting from rapidly growing household incomes, as well as the 

increasingly westernised tastes and habits of emerging market 

populations. Decisions to dispose mature or non-core portfolio 

properties are based on an in-depth analysis of market conditions. 

Å Capital Markets ï Plazaôs shares are traded in the London Stock 

Exchange (ñLSEò), the Warsaw Stock Exchange (ñWSEò) and in the 

Tel-Aviv Stock Exchange (ñTASEò), providing platform needed for 

raising funds for new projects and operations.    

 

 

 

 

Å Proven track record and Geographical reach ï Plaza has been 

active in the CEE for 20 years and together with its regional 

teams has developed projects in eight countries. In addition, 

Plaza has managed to utilize its experience and ñknow-howò in 

the shopping centres field to enter the US commercial real estate 

market in 2010, resulting in the acquisition of 49 US-based 

shopping centres, which were later sold in a transaction valued at 

USD 1.47M, representing a 50% return on equity for Plaza in a 

period of 18 months. 

Å Highly skilled management team ð The Company has a 

professional and established management team in each 

operational country, with proven experience in developing 

shopping centres on schedule and within budget, obtaining bank 

finance, letting to tenants and selling to international funds. 

Å Extensive network ð The Company has strong relationships 

with the banks accompanying the projects in the operational 

regions, as well as with international and local retail brands, which 

rent space in the shopping centres, and also with international 

real estate funds, which invest in assets in different countries.  

Plaza is also able to benefit from Elbitôs knowledge and 

experience in the hotel field for future development opportunities. 

 

 

Competitive Advantage  




