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DISCLAIMER

The information detailed in this presentation is subject to the general reservations and the risk factors detailed herein.

AThis presentation does not constitute a propCGémpaawd) oni
its affiliates to acquire and/or to issue securities (including shares and notes).

A This presentation has been prepared to pr ov palte presennathinforga
regarding the Company (material or otherwise), and it is not a substitute for a thorough due diligencécutare stigaliompanyarakes |
warranty, representation assurance, or inducement, express or implied, as to adequacy, sufficiency, or feegdomd fiafrthdafdotiofti
contained herein. This information might not be contained in the financial or other statements issued bysite Gothpaity aswpubli o
presentation in this presentation is different than the manner in which this information is included intittmes afdrissaidgaumbdéitan inclu
a summary of the issues addressed therein, in the context at which they appear, and not the full informaties)dhahtise CuatipanyT!
presentation does not include the entire results and financial information of the Company and notes theneygs, amsinasthpl@wrgaa
description of its entire activities, and it is not intended to supersede and/or replace the need to revieswsendiisized lsyaiee Comp
in accordance with the provisions set forth by law, including the Company's statements and announcementsyiggaddpptts® Com
and/or the "Company's Reports"), and the full financial statements of the Company included therein. In any evemlydfetvgeezpan
information and figures contained in this presentation and the information and figures contained in the Company'soRigpamtsaind
statements attached thereto, information and figures contained in the Company's Reports shall be deemed as prevailing.
AThis presentation includes estimations and f o itsempleaidnson thé
Company's operations and its ability to repay its debt towards its creditors. Such estimations and forecasisi@neckissied om tiné
Company as of the date of this presentation. The said estimations and forecasts may not be fulfilled,nadydily forfpledialitfeoently th
expected by the Company, including significantly so, as a result of changes in the assumptions that forreddribgdrasanibfaeciast
including among other things failure of the Company to successfully implement the debireestvecyunintpenmaskiatwhich the Compa
operates, difficulties in obtaining financing for the Company's operations and the fulfillment of anpirathef Gemsknfdstannual rej
for201%and in the Company's last prospectus.

AAn information that is not a forward | ooki nqyisnatbhligedraupdat
and/or make any amendments to this presentation after its publication.
AThe Company is not obliged under any | aw or theefpne lthe Campany id

not committed to publish similar presentations (in scope and/or content) in the future.

AThis presentation is the proprietary of t he Gngaffiprtompaper, storing
on disk, downloading or in any other way), distribute (including distributing copies), publish, broadcasimpprotitice altgrway, or
otherwise use any material contained in this presentation.
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Company Overview
" Centers Is a leading emerging markets property developer, focused

|ng and entertalnmemntres

Busmess Descriptio ’ Real Estate Portfolio !/ foah
.: II_I‘ srlﬂ'Hli ARPY ® [

20year track record of developing shopping &
entertainmententes in CEE- PlazaCentershasbeen &=
active in the region since 1996 and was the first to |
develop westerrstyle shopping and entertainment
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,;:',"-’E AKoregaoF?ark Plaza
' Mall was sold2015

Aln May013Plaza
completed the sale
its50% interest in a

developed and 0
managed in Centrali& &
Eastern Europe, of § .ll"«“"’h
which28 were sold

whilst building a strong track record of successfully

centresin Hungary :
Plazahas pioneeredthis conceptthrouglout the CEE
! developing,constructing, operating, managing,letting

and sellingshoppingand entertainmententres In 2006
the Group extendedits areaof operationsbeyondthe

CEHnto India AFour active shoppin JV which mainly he
! ~ centrescurrently interest in an office

To date,the Companyhas developed33 shoppingand complex in P

. . owned and pliex in Fune.

\ entertainmententresin the CEE(morethan any other . ) . N
. . : ) managed ATwo plots in the citig

companyin theregion)andindia,of which29* havebeen T
sold with an aggregategrossvalueof circa 01.25 billion. AThree projects for Chenngi*** held by
Plazaowns 14* assetsunderdevelopmenand pipeline development

: . : : joint venture witbit
projects,four activeshoppingandentertainmententres

andoneofficebuilding

Imaging

“‘ A9 pipeline projects**

CurrentlyPlazais focusingon the developmenbf two sﬂ AOne office building
new Shopplngcentres onein Belgrade Serblaand one Fn;’ * In May016 the Company has entered into a busmess sale agreement with respect t
in TlmlsoaraRomanla ~ sale of Riga Plaza (see slid

- *n MarcR016 the Company has signed a bindingagreement for the sale of the plot
L 4 5
el =~ N A

in Piraeus, Greece (see slide
***|n Augus2016a JDA was signed for Chennai (see 2liile




Company Overview

titive Advantage

ProvenrackrecordandGeographicaleachi Plazehasbeen

shoppingentreswhichwereatersoldin a transactionaluedat
USD1.4M, representing 50% returnon equityfor Plazain a
periocbf 18 months

Highly skilled managementeam & The Companyhas a

professionaland establishedmanagementeam in each
operationakountry, with proven experiencein developing:
shoppingentren schedulandwithinbudgetpbtainingpank

financelettingotenant@&ndsellingointernation&linds

Extensivenetworkd TheCompan;hasstrongrelationships§
with the banksaccompanyinthe projectsin the operational:
regionsaswellaswithinternationahdlocaketaibrandswhich
rentspacein the shoppingentresand alsowith international§
real estatefunds,whichinvestin assetsin differentountries
Plazais also able to benefitfrom E | b knowdedgeand
experiencimthehotefieldforfuturedevelopmeopportunities :

A
activein the CEEfor 20 yearsand togethemithits regional
teamshas developegrojectsin eightcountriesin addition, :
Plazahasmanagedo utilizeits experiencandii k nhoowmc‘)é
theshoppingentredieldto entetheUScommerciatalestate :
marketin 2010 resultingn the acquisitiorof 49 USbased

Strong brand name & Plaza Centershas becomea widely
recognisedrandnamefor successfupropertydevelopmenn

CEE whichis beneficiaat all stagesof projectexecutior{eg.

followingortfolicsalesto KlépierreDawnayDay and aAlM the
purchasersontinug¢o usethef P | Giez rat beandsatmeunder
licerse).

Thoroughprojectevaluationd Priorto eachprojectPlazagces
througha carefullydeveloped structuredevaluationprocess
involvingeachof the relevantlisciplinegeconomicgngineering
marketinggtc)

Successfulproject managemen®d Almostall projectgo date
completedntimeandwithirbudget

Flexibilityandabilityto anticipateandadaptto marketrendsd
Plazais well positionedo satisfythe significantetaildemand
resultingromrapidlygrowinghougholdincomesas wellas the
increasinglyvesternisedastesand habitsof emergingmarket
populationsDecisiongo disposematureor noncore portfolio
propertiearebasednanindepthanalysisfmarketonditions

CapitalMarketsi P | a gharésaretradedn the LondorStock
Exchangé i L $hEWaysavstockeExchangé i W ikt the
TetAvivStockExchangé fi T A @dvidinglatforrneededor
raisindqunddornewprojectsindoperations







